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Press announcement 

New online club allows universities and colleges to boost alumni engagement and 
improve alumni data…  all at no cost to the institution! 

Alumni Extras, a new online membership club, offers all university and college alumni 
valuable student-style discounts even though their student days are behind them. Thanks to 
brand partners such as Argos, Boots, Hewlett Packard, Odeon, Tesco and Virgin Atlantic, 
typical users can easily save £1,000 a year or more, for an annual subscription of just £19.99. 

How does this help universities and colleges? 

First, universities and colleges which help Alumni Extras promote the club will benefit from a 
'they'll-thank-you-for-it' idea to promote to their alumni, thereby encouraging participation. 
Second, universities and colleges will regularly receive up-to-date GDPR-compliant contact 
data on alumni who respond to Alumni Extras marketing.  

Alumni Extras is entirely free of charge to universities and colleges, which have only to agree 
to take simple steps to promote the club on their alumni website, in emails and so on. Set-up 
and administration time costs are negligible. That's all there is to it!  

How does this help alumni? 

Club discounts span everything from day-to-day purchases of groceries and household 
goods to one-off special experiences, including: High Street, Fashion, Home & Garden, 
Lifestyle, Travel, Entertainment, Family & Children, Food & Drink, Tech & Mobile, Beauty and 
Health & Wellbeing, plus Gift Card deals. Members can use and re-use the discounts; these 
are generally available all-year-round and can be used at home and abroad, in-store and 
online.  

Steven Leof, founder of Alumni Extras, said: 

"Alumni Extras is an innovative idea which helps strengthen the bonds between universities 
and colleges and their alumni, in an arrangement that brings benefits to both parties. We're 
delighted to be able to provide universities and colleges, at no cost, with a truly useful 
benefit for them and for their alumni, and one that should lead to increased alumni 
participation too.” 

Steven Leof is available for interview. Please contact: info@alumniextras.com.  
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